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Inclusive Cultures Eradlcatlng segregation,
ageism and ableism in retirement
communities
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KIESEL

Camera Bag Solutions

< Ad appearing in Photo District
News for Kiesel camera bags;
Kiesel Bags, 1277 Kettner Bivd.,
Suite 304, San Diego, CA 92101;
(619) 819-8578;
info@kieselbags.com

KIESELBAGS.COM | §19.819.8578




PROMOTION
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“Join me in the battle
vaagamst ageing!

foel very proud to be a part of the

try Olay total effects and join me in
the battle against ageng'




'm not making any
age-related jokes
because | genuinely

feel bad about how

old you are.
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until we
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your age.




"Are all old people this boring’,
thought Billy... 3
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AGEISM:

Prejudice against our feared future self




Covert Ageism

* You don'tlook 80 years old! You look great!
* My grandmother is 82 and still...

* Ilove old folks. They’re all so nice/sweet.

* Sweetie/honey/dear/cute

* Paternalism
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| @ Torm Hussey for Novartis




ABLEISM:

Prejudice or discrimination against
someone living with a physical or
cognitive challenge/disability
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but at least | dont have
alkzheimer's.




DEVASTATING EFFECTS

* Self Image
* Independence
* Memory

* Health
* Longevity




A Cruel Irony
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Che New AJork Cimes

» Tables Reserved for the Healthiest
* Mean Girls in the Retirement Community
* An Unexpected Bingo Call: You Can’t Play




THE COMMITMENT

Welcome.

We are building an
inclusive community.
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2.5%
Innovators

Early

THE PEOPLE

Adopters Early Majority Late Majority Laggards
13.5% yS 34% 34% 16%
The Tipping Point
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Jill Vitale-Aussem
Vice President of Operations
jilLvitale@clsmail.org

720.838.6113
www.discovercls.org

Inclusivity White Paper:
http://www.leadingage.org/Creating Inclusivity in Aging Services V4N5.aspx
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